
	  

	  

How to Leverage Canine Heart Health Month  
to Get Local Media Coverage 

1) Identify local media contacts  
• Read through local newspapers to find reporters who write about lifestyle, pets, or related 

topics and might be interested in helping to educate readers about a pet health issue like 
canine heart disease. Note that reporters who cover human health rarely cover pet health, so 
they aren’t likely to write about heart disease in dogs. It’s best to target a reporter or editor in 
the lifestyle/features or community/local news departments. 

• Call newspaper newsrooms to obtain for each targeted reporter the correct spelling of his or 
her name, email address, and direct telephone number. 

• Call assignment desks at local TV stations (ABC, NBC, CBS, and FOX affiliates), and ask if 
they have any programs that accept guests (meaning they interview experts or other 
noteworthy local residents during the show). If they do, get the names and email addresses of 
the producers for the programs with guest segments.  

• Double check to make sure you spell media contact names correctly in all correspondence. 

2) Media advisory 
• Personalize the media advisory template with your local information. 

• Email the advisory individually to each targeted media contact. 

• Include a short note with your email telling contacts that this month, you are helping to raise 
awareness of heart disease in dogs – a common ailment that very few pet parents think about 
– and that as a local veterinarian, the health and well-being of the area’s dog population is 
especially important to you. For example: 

Hi <First Name of Media Contact>. 

My name is <Name Name>, DVM, and I have been a veterinarian in <City Name> for 
more than <number of> years. This March is the first-ever Canine Heart Health Month, 
and I’m doing what I can locally to raise awareness of heart disease in dogs. It’s a 
common condition – especially in dogs age 6 and over – but pet parents usually don’t 
know a lot about it.  

In fact, in a February 2013 nationwide telephone survey, about a quarter of dog owners 
(24 percent) said they think heartworms in dogs is the same thing as heart disease in 
dogs, and more than half (55 percent) said they had never heard of canine congestive 
heart failure, or canine heart disease.* 

  



	  

	  

Please read through the brief information below, and let me know if I can answer any 
questions. <IF WRITING TO A TV CONTACT, INCLUDE THE FOLLOWING:> I’d love to 
come on your show and discuss heart disease in dogs and how your viewers can keep 
their pet healthy, so I hope we can set something up. <IF WRITING TO A NEWSPAPER 
CONTACT, INCLUDE THE FOLLOWING:>I hope you can run something about Canine 
Heart Health Month and heart disease in dogs. Your readers need to know more about 
this important issue, which is covered well by a website at www.yourdogsheart.com.  

*If asked, the nationwide telephone survey was conducted February 14 – 17, 2013, by 
ORC International Caravan – an independent research firm – and involved 437 dog 
owners. 

3) Follow up 
• If you don’t receive an email reply quickly, begin trying to reach media contacts by phone 

a day or two after you send out the media advisory. 

• Try calling at different times of day over a period of a few days until, hopefully, you reach 
the journalist.  

• When speaking to a journalist, ask if you’ve caught him or her at a bad time, quickly 
adding that you are a local veterinarian who just needs a couple of minutes of his or her 
time. Unless the reporter is rude and says he or she can’t talk, immediately launch into 
your “pitch.” That is, explain that you are calling to see if they can do a story about heart 
disease in dogs, because March is the first-ever Canine Heart Health Month, and the 
issue is not well known or understood. Be sure to reference the media advisory you sent 
on X day, saying that the information you emailed has more details. Offer to re-send the 
advisory if they can’t find it in the email inbox while you’re on the phone, and confirm you 
have the correct email address.  
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